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Jaguar on the Prowt

The Jaguar is on the move. Atari
began shipment of the Jaguar, the world’s
first 64-bit interactive multimedia home
entertainment system, Thanksgiving holiday
shopping weekend. It is available at retail
stores in New York and San Francisco.

Christmas shoppers tracked down the
Jaguar in New York at Babbages, Electronics
Boutique, FAO Schwarz, ] & R Music World,
Nobody Beats the Wiz, Play World Toys,
Toys 'R Us, Trans World Music, and Walden-
software. Game enthusiasts in San Francisco
can also purchase the Jaguar at Babbages,
Electronics Boutique, FAO Schwarz, and
Waldensoftware. It-s also available around
the Bay at G & G Software and The Good
Guys. A complete roll-out of the Jaguar is
scheduled for early 1994, allowing gamers in
the Heartland and Europe to run with the
cat. :

The American made Jaguar is avail-
able at a suggested retail price of $249.99. Its
64-bit architecture offers two times the per-
formance of 3DO’s noticeably more expen-
sive 32-bit machine.

Atari President Sam Tramiel said,
"Market reception to the Jaguar system has
been phenomenal--the product is selling out
of every New York and San Francisco retail
outlet we supply. We are developing a
nationwide distribution schedule for 1994
and expect to enjoy the same level of sales
success across the country."

Tramiel added, "What is especially
rewarding is customer response to the
product--Its great to see how people react to
the system and are rushing to get their hands
on units. We are committed to Jaguar and
this is a powerful start.” =~ -

Retailers are praising the success of
Atari’s Jaguar as well. Stores liké FAO
Schwarz and Toys-R-Us are actively trying to
acquire more units, which bodes well for the
system’s 1994 nationwide rollout.

Gary Jockers, General manager of
FAO Schwarz in San Francisco said, "Sales of

the Jaguar couldn’t be better. All of our units
sold out in one day and we’ve got a list of
more than 100 people waiting for our next
shipment."

"The new titles we received ate selling
out as fast as the systems," continued Jocker.
"Our customers are clamonng to get these
new games. Now that-we've got all of the
current game titles available for Jaguar, the
demand is only increasing for more units."

"With 3DO at a price point around
$700, Jaguar will offer many consumers ter-

Tific performance at a palatable price," said

David Gerding of Computer Entertainment
News. "If Atari plays its cards right, the
company will pitch Jaguar to American con-
sumers as a Ferrari-class muscle machine
complemented by Saturn-style pricing

. Three other Jaguar titles available for
the Christmas Season at $49.99 are Evolution:
Dino Dudes, Raiden, Crescent Galaxy. One
can join in a prehistoric cave man survival
game, pilot modern aircraft and avoid-un-
friendly fire while destroying enemy tanks
and planes, or explore five asteroid and crea-
ture invested worlds in 3-D.

Atari plans to have up to 50 finished
titles for the Jaguar system during 1994. Also
planned is a Jaguar CD-ROM player that can
be connected to your Jaguar Interactive Mul-
timedia System. This will allow Jaguar
players to experience the Jaguar’s 64-bit
power on two formats, both cartridge and
CD-ROM.
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and home grown sensibility."

Included with the sleek Jaguar
console are a versatile 17 button con-
troller and a interplanetary space ad-
venture entitled Cybermorph. Players
assume the role of a One-Person res-
cue team probing war torn galactic
battlefields for stranded military sur-
vivors. In their pursuit to liberate lost
comrades, the player's craft morphs or
changes into a number of different
shapes that blend with real-time tex-
ture mapped, 3- D polygon-based
worlds. Players must brave 50 dif-
ferent moons to save all the im-
prisoned victims and complete their
mission

Chris G1bbs, Cybermorph
project manager said, "Our develop-
ment team had tons of fun challenging
the 64-bit platform to add more and
more detail to Cybermorph,” '

He added, "In fact, the platform
challenged them because it presented
so many possibilities . .. When crea-
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tive ideas pop into our minds, Jaguar's
flexibility lets us take advantage of
more sound, more color, more images,
more layers of texture, smoke, fog--
everything we need to make it hap-
pen.”

GAME

OF THE MONTH

-- Game Fan Magazine (December)
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The Word ou the Street

The verdict is in, The 64-bit Jaguar
has been dubbed the hottest game system on
the market this season by the heavyweights
of print and broadcast journalism. Leading
the ranks is electronic gadget guru Andy
Pargh of the "Today Show’, who offered high
praise for the Jag because of its price and
dominant game power.

Pargh faced off the three high-bit
machines in a head to head battle. The con-
tenders were Pioneer with it's CD-ROM
based multiplayer, 3DO’s REAL system, and
the Jaguar Interactive Multimedia System. By
the end of the segment, the facts spoke for
themselves. Simply, the Jag had twice the
power at more than half the cost.

"It [Jaguar] is so new and so hot its'

only available in New York and San Francis-
co... As you can see from the game it has
arcade-type graphics that are really strong
and really powerful and have a lot of dimen-
sion," said Pargh. "But, what I really like
about Jaguar is... its $250."

John Markoff of The New York Times
stressed the importance of Andy Pargh's ap-
proval, knowing that he is one of the
foremost authorities on electronics in the hi-
tech industry.

"Atari won an important public rela-
tion coup last week when Andy Pargh, the

‘gadget guru’ of television’s ‘“Today” show,
dubbed Jaguar the hottest system this
Christmas," said Markoff.

Next, the Jaguar found itself in the na-
tional spotlight on one of CNN’s technology
reports. Reporter Steve Young touted the
Jaguar as the most impressive and dominant
system available. In his mind, Jaguar eclipses
all other machines because it has the process-
ing power and price point that consumers
can't pass up.

| The Sounds of the Fungle

"The Technology ‘Top Gun’ is now
Atari Jaguar,” said Young. "[Atari’s] machine
is twice as powerful as 3DO which was twice
as powerful as its predecessors and Jaguar
costs hundreds less than 3DO."

Richard Hart, Bay Area personality
and reporter at KRON, San Francisco also
gave his endorsement to the Atari Jaguar. He
said the Jaguar delivers what kids are dying
to have this Christmas season.

As a player ducked and weaved to
give his Cybermorph spaceship body
English, Hart said, "According to the BKJU
Report, 91 percent of kids in the United

States want video games for Christmas. . .’

the game this year is the Atari Jaguar."

The Faguar in Print

High praise for the Jaguar has also oc-
curred in the nation’s largest daily papers
and glossy magazines, such as The San Fran-
cisco Chronicle, The San Francisco Examiner,
The San Jose. Mercury News, The New York
Times, The Los Angeles Times, The Oakland
Tribune, and Newsweek.

Game reviewer Glenn Rubenstein of
the San Francisco Examiner said, "For $250
[product bundled with software], I'm very.
impressed with the Jaguar... I would actual-
ly spend my own money--not a lot of jour-
nalists would say that about a product. But, I
would go out and buy a Jag."

He also said, "The preview game play
on Jaguar was phenomenal, and if you can
get one of the 50,000 units initially released,
grabit."

Ken Siegman of The San Francisco
Chronicle wrote, "Atari's snazzy new video
game machine uses sophisticated technology
to play games with near movie-quality
animation and high-fidelity sound."

The Oakland Tribune’s Louise Lee
stated, "Analysts agree that the Jaguar is
technologically innovative, boasting a new
64-bit system that’s much faster than 16-bit
Sega and Nintendo machines."

Los Angeles
Times’ reporter

Jonathan Weber

Jaguar
Ring of
7 the Jungle

praised Atari for

their manufac-
turing philosophy. He ex-
plained, "The $500 million
deal [with IBM] will make
the next-generation sys-
tem [Jaguar] the only
video game made in

America."

Joshua Cooper
Ramo of Newsweek gave

a warning to the competition: "... both Sega
and Nintendo might get ambushed... last
month Atari... rolled out Jaguar. At $249, the
player offers 64-bit processing capacity that
crunches data 100 times faster than SNES or
Genesis."

He continued, "The result: color
graphics of neat videotape quality, smooth
instead of jumpy movement, realistic sounds
of screaming jets or human voices, and a
futuristic three-dimensional game platform .
.. it [Jaguar] has critics gushing."

In addition, the critics whose business
is games have cast their vote for the Jag. They
all agree that the Jaguar has set new stan-
dards that the other game companies will
have to follow if they don’t want t6 become
part of the endangered species list.

"Silicon Valley’s best-kept secret has
suddenly become an all-too-cool reality.
Atari Corporation is finally unleashing its
Jaguar-- a 64-bit super system that will be
staring down the Genesis, SNES, and 3DO...
Multimedia and networking are the wave of
the future, and Atari’s got a bunch of secret
weapons to add more bite to the Jag.

— The Disk Jockey, GAMEPRO Maguzine

"The combination of the $200 price tag
and the 64-bit technology is totally revolu-
tionary... this could go through the roof."

-- Bill Kunkel, Electronic Games '

"Yikes, a 64-bit system for 200 bucks,
sign me upl... Atari is sure to pick up tons of
support, as just about very enthusiast gamer
will be banging at the door of their local
game store as soon as the system is released.
How can you go wrong? A 64-bit system for
$200... “94 should be an mterestmg year."
~ GameFan Magazme

" "This is one powerful cat. Atari says
there’s never been anything like it and we
believe it... The audio system offers 16-bit
CD-quality sound and can reproduce realis-
tic sound effects as well as lifelike human
voices. Big game hunters will hear this cat
coming!" -
~ Joyce Worley, Electronic Games

"This machine will be a great piece of
hardware... They [Atari] are well beyond
what Sega and Nintendo have for their game
machines... The graphics are extremely im-
pressive.”

— Wes Nihei, GAMEPRO Magazine

"Atari Corporation will score a new
level of video game performance this fall
with the introduction of Jaguar."
~Junko Yoshida, Electronic Engineering Times

"With 3DO likely to debut with a price
point well above $500, Jaguar will offer many
consumer tetrific performance at a palatable
price... If Atari plays its cards right, the
company will pitch Jaguar to American
consumers as a Ferrari-class muscle machine
complemented by Saturn-style pricing and
homegrown sensibility."

-- David Gerding, Computer Entertainment

News i
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Promotional Spots

Atari’s new Jaguar commercials prove
that it is the most dynamic and powerful
game system on the market. The hard-hitting
promotioal spots are being aired on major net-
works and cable channels, such as MTV and
TBS, during evenings, weekends and crucial
afternoon teen times. They can be seen on the
top 15 rated shows, such as Rosanne, The
Simpsons, 90210, and Star Trek.

The promotional spots are targeted
primarily at males between the ages of 12 and
17. Consequently, the pieces are aired in the
afternoon for young consumers and in eve-
ning for older game enthusiasts who watch
cable at night. 80% of Atari's targeted audi-
ence will view the spots three or more times.

Each teaser challenges the 16-bit ar-
chitecture of SNES and Genesis. For instance,
they compare antiquated Mario and Alien tit-
les to Jaguar’s new 64-bit designs. The stark
contrast is very effective in demonstrating
Jaguar’s supetior graphics, speed, and special
effects.” )

The 15 and 30 second Jaguar teasers get
right to the point, emphasizing the Jaguar’s
dominant 64-bit processing power. A deep,
boisterous voice announces that the system
has "64-bit Mega Power." Instantaneously,
bold red graphics tumble down and shaké the
screen. Next, the viewer is thrown into a series

of game clips as several current and coming

titles--Cybermorph, Alien and Predator,
Crescent Galaxy, and Evolution; Dino
Dudes--assault the couch potato at a
frenzied rate.

To emphasize the 64-bit
power in another spot, some average
‘teens visiting a video game building
are skyrocketed to the 64th floor
after mocking inadequate 16-bit
graphics on the 16th floor.

The adds are bold and excit-
ing but also tempered with
humorous elements. One teaser
begins with an animated,
professor-like adult from
"Adults for Responsible Video
Game Systems" declaring that
the 64-bit graphics are too
powerful for young people. He
adds that the following spot
should be viewed strictly by adults. ' d

The next teaser begins with a
whirling series.of game clips and ends
with the bespectacled man trying to
prevent the Jag from falling into young
gamer’s hands. Fortunately, an
animated Jaguar pounces through the
backdrop and digests the doomsdayer in

one gulp. The hilarious, action-packed se-
quence ends with a resounding burp from the

Jag and a final endorsement for the system,
"Get bit by Jaguar."

Some other humorous moments in the
new campaign happen within a more tradi-
tional framework. That is, an unsuspecting
and slightly egotistical gamer becomes physi-
cally overwhelmed by the intensity of the
game experience. Hair on end, smoking cloth-
ing, and a destroyed bedroom are common
eleménts. However, some new twists and
humor make the Jaguar ads more memorable
and unique.

The humor and originality begin im-
mediately because the announcer introduces
the young Jag tester by his full name. The an-
nouncer’s tone is loud but also encouraging

and good-natured, rather than threatening as
in other system spots. The announcer’s tone
and tester’s confident response to his intro-
duction set up the comic finale. Instead of a
less believable camera shot of the kid spiraling
backward, the tester issues a more natural and
immediate physical response. The announcer
asks how the game enthusiast feels about "64-
bit Mega Power," and immediately vomit hits
the camera lens as the announcer gives a final
plug. This is realistic flying at its best.
Jaguar’s hard-hitting and well targeted
advertising is going to generate the right en-
thusiasm. Like the system, its advertising is
on the cutting edge--dynamic, powerful, and
fast.
<
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New titles shipping

Atari has shipped three more titles
since its November launch of the 64-bit Jaguar
Interactive Multimedia System. The three
new cartridges, Evolution: Dino Dudes, Cres-
cent Galaxy, and Raiden, were shipped on
schedule and are available at Toys-R-Us,
Electronics Boutique, and FAO Schwarz for
Christmas in New York and San Francisco. A
massive nationwide distribution of the system
and all its avialable titles is slotted for Fall
1994, z

Sam Tramiel was very enthusiastic
about the public’s reception of the Jaguar and
the early sales results. He is confident that the
new titles will sell very strongly as well.

-developer’s mind can come to life with

Director of Software Develop-
ment, Martin Hooley, said, "Jaguar’s
programming and graphic manipulation
capabilities are extremely diverse and
yet very flexible. With Jaguar,
developers are able to actually create
what other platforms will not support.
What was once a mere fantasy in the

Jaguar’s 64-bit animation speed, true-
color graphics, and CD-sound."

He added, "The main benefit
of developing video fames for a 64-bit
architecture is that it opens up new
avenues for art work. This gives

developers the ability to express

SVOLUCTION:

complex ideas in video form."
And finally, "Creating on
platforms with less processing
power would be like stepping
- backward--stunting the

INTERALTIVE
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developer’s creativity with old
boundaries. There’s no turning
back now." ' :

tion. The player, Trevor McFur and his
sidekick, Cutter Lynx, blast through
five worlds filled with asteroids, hor-
rific, creatures, and digitized
protagonists. The game features full
textured 3D-rendering of creatures and
planets with nine levels reflecting five
different worlds. :
"The difference between de-

Crescent Galaxy is an Atari crea--

fine-tune every product we make before

releasing it to manufacturing to ensure that all
of the play elements are in place which make
the game a lasting and enjoyable experience."

Other exciting titles soon to be released
are Tempest 2000, Alien vs. Predator, Check-
ered Flag, and Club Drive.

23
R

veloping for conventional game
platforms and developing for
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Jaguar’s 64-bit architecture is like
the difference between driving a
Hyundai and a Formula One race
car," said John Skruch, Raiden.

Evolution: Dino Dudes is the Jaguar’s
version of the popular caveman survival
game. It combines 50 of the best levels from
the previous version with all new 3D true-
color background graphics and CD-quality
sound. In this multi-platform puzzle, caveman
must avoid man-eating dinosaurs, discover
the spear, create fire, and physically run,
jump, and climb their way up the evolution-
ary Jadder. ‘

In Raiden, the player pilots an aircraft
over enemy territory, shooting realistic mili-
tary tanks and other aircraft while avoiding
enemy gunfire and hidden missiles. This is the
ultimate arcade game conversion, allowing
the player to use a vertical scrolling motion to
simulate aircraft flying,

designer and Vice President of
Audio and Graphics. "We listened
to our software developers when they
said, ‘take the handcuffs off video game
programming,”

* He continued, "Jaguar is an ex-
tremely flexible system. With the Jaguar
Development Environment, developers
are no longer forced to handle program-
ming tasks one way. In face, Jaguar al-
lows you to program many different
ways, depending on your specific needs.
The flexibility is great."

Skruch ended by saying, "We
work very hard to make sure that every
game we create is entertaining. Some
products in the market look pretty with-
out being entertaining or sound nice
without offering lasting-play value. We

TREVOR McFUR

(CRESCENT)

IN THE

INTERACTIVE
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More Licensees

As of late November, Atari has 35 of
the leading developers in the U.S. and Europe
contributing to Jaguar’s success. Recently, it
signed 15 more software developers to the
Jaguar pack to produce titles for the 64-bit in-
teractive Jaguar system.

The newest recruits are‘Accolade, Ac-
tivision, id Software, Micropose Ltd.,
Micropose Ltd. (US), Phalanx Software, Grem-
lin Graphics Ltd., 3D Games, 21st Century
Software, UBI Soft International, UBI Soft,
Inc., Interplay, Millennium Interactive Ltd.,
Brainstorm, and Virgin Interactive Entertam-
ment Lid,

"Were pleased to add more of the top
software companies to the Jaguar family," said
Atari’s President, Sam Tramiel. "With Jaguar,
developers enjoy unsurpassed ease in creating
real-time, 3-D virtual worlds."

He continued, "They [developers] are

not bound by the technological limitations of

antiquated systems or stringent programming
requirements. Jaguar gives developers the
freedom to spend more time on the creative
process, producing games for Jaguar players
that are rich in color, animation, texture, and
sound.”

Martin Hooley, Director of Software

Development at Imagitec Design, who-

produced Evolution: Dino Dudes for the
Jaguar, agrees with Tramiel's observations,

"Creating on platforms with less
processing power would be like stepping
backward--stunting the developer’s creativity
with old boundaries. There’s no turning back
now."

Most of the new developers will
modify previously successful titles for the
Jaguar system. Accolade, a developer and
producer for Nintendo and Sega, brings their
Al Micheals Announces Hardball IIT, Bret Hull
Hockey, Bubsy in: Claws Encounters of the
Furred Kind, Charles Barkley Basketball, and
Jack NiIcklaus’ Power ChaI]enge Golf to the
Jaguar catalog,

"The Accolade titles help us to attain
our goal of delivering a quality selection of
Jaguar games that will entertain all age
groups.”

Activision will produce an enhanced
version of its P.C. hit Return to Zork for the
Jaguar. Players will solve puzzles to save
humanity from the evil spirit, Morphious with
added zeal when they experience Jaguar's
seamless animation and high speed graphics--
not to mention its 16-bit CD quality sound.

id Software will place the Jaguar player
behind the pistol as a space marine in Doom:
Evil Unleashed. The shoot-em-up adventure
will be similar to the first person perspective,
Nazi subduing adventures of "B.]."Blazkowicz

in Wolfenstien 3D. Atati will be the publisher
and distributer of the Jaguar version of this
title.

Atari and Micropose, developer of the
widely successful simulation adventures,
Wing Commander and Tank Platoon, have
also become allies in-the battle to develop the
most superior military games. The first project
on the drawing board for the Jaguar is a ver-
sion of Micropose’ s helicopter simulator, 3D
Gunship 2000. -

Gremlin, one of the top publishers in
the UK, will develop a number of its proven
titles for Jaguar including, Zool 11, based on
the exploits of the Ninja for the Nth Dimen-
sion.

UBI Soft International will produce a
version df its famous Jimmy Connors Pro Ten-
nis. UBI soft represents more than 80% of the
entertainment software publishers in France’s
market. They have distribution rights to more
than 30 software labels worldw1de, including
Lucas Arts.

Though Jaguar’s software develop-
ment is international, Atari is proud that the
system is manufactured and assembled in the
United States. In fact, It is the only video game
system made in America. Atari has contracted
the IBM corporation to manufacture the Jag at
its Charlotte, NC plant.

<

Accolade

Atari Corporation has announced a -

monumental licensing agreement with Ac-
colade, Inc. of San Jose. The agreement will
allow Atari to develop and release five proven
Accolade titles for the 64-bit Jaguar interactive
multimedia system by the Fall of 1994.
Accolade Chairman Alan R. Miller
said, "The Atari Jaguar is definitely cool, new
technology that is being introduced at a price

point attractive to consumers. We think Atari
has a real shot at establishing Jaguar as a suc-
cessful system, and we want to be part of that
effort.”

The Jaguar’s 64-bit architecture will
allow Accolade and Atari to enhance these hit
titles with greater animation speed, graphic
effects, and CD-quality sound. Consequently,
both parties feel that these proven winners
will become hits again.

_ The new Jaguar titles from Accolade
include:
"Al Micheals Announces Hardball III --
Built on the reputation of the well known
Hardball series of computer and video games,
Al Micheals Announces Hardball I features a
162 game season, 26 accurately rendered
stadiums, and the Emmy award winning
commentary of Al Micheals.

Brett Hull Hockey -- This action-packed
simulation features input from and digitized
skating of the NHL's most popular All-Star
player, Brett Hull. Several modes of play are
offered including exhibition game, 11 game
short season, 42 game half season, and an 84
game full season offered by no other hockey
simulation.

Bubsy in: Claws Encounter of the Furred

Kind -- The world’s supply of yarnballs is

seriously threatened, in one of the year's most

popular video gaies. It's up to Bubsy Bobcat,

"a hero for cryin’ out loud'“ to the yarnball
plundering woolies.

Charles Barkley Basketball - This game
isn’t for the faint at heart. With a jump-start,
Barkley’s fast-breaking, intimidating, what-_
ever it takes to win playing style comes to life
on the screen. After a few trips up the couit,
player’s will learn what it means to go to war
with Sir Charles.

Jack Nicklaus’ Power Challenge Golf --
The Golfer of the Century is just one of four
fully digitized professional golfers in this
award winning game that features two Nick-
laus designed golf courses, English Turn Golf
Club in New Orleans and Sherwood Country
Club in California.

Atari is very happy about their new
relationship with Accolade. They feel for-
tunate to be working with a company who
has constantly produced some of the most
successful games in the industry

"Accolade’s list of titles adds sig-
nificantly to the Jaguar product line," said Sam
Tramiel, President and CEO of Atari. "Ac-
colade’s proven titles, enhanced by the 64-bit
power of Jaguar, will enrich the Jaguar
player’s library of video games... The Ac-
colade titles help us attain our goal of deliver-
ing a quality selection of Jaguar games that
will entertain all age groups.”

<&
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Pew York Launch Party

Atari officially let the cat out of the bag
November 5th in an evening launch party
high atop New York's Time Life Building. The
first installment of the three day launch ex-
travaganza for the Jaguar Interactive Multi-
media System attracted 300 visitors, including
unexpected guests like and rockers Skid Row.

Appropriately, the evening event had a

jungle motif. Exotoc foliage, giant vines, and

draping ferns hung from the rafters as a pack
of costumed jaguars prowled about the dis-
-play areas. Little jaguar paw prints directed
guests from a coat check and meeting table up
an elevator to the smokey entrance, a giant
granite cave covered with untamed plants and
vines. Inside, not only were there felines
crawling on the floor and growling at various
agents of the press and Jaguar retailérs, but
there were also male and female jaguar dan-
cers gyrating in elevated cages above the
showroom floor. )

The general consensus from astonished
guests was "wild" and "insane." Beyond un-
domesticated cats, the green faced Skyla; from
the cartridge Cybermorph greeted guests. In
addition, a cave man from Evolution: Dino
Dudes, Trevor McFur of Crescent Galaxy, and
a combat ready pilot in fatigues from Raiden,
presided over the event.

20 Jaguar kiosks, demonstrating the tit-
les Cybermorph, Evolution: Dino Dudes,
Crescent Galaxy, and Raiden, were open to
the press, Jaguar retailers, and other guests.
Reporters from CNN, Time Magazine, The
New York Times, Business Week, Rolling
Stone, MTV, Circus, and a number of game
magazines, such as TWICE Magazine were
given demonstrations of the system and each
game. Atari representatives explained
why the Jaguar 64-bit system with its
enhanced animation, video, and
sound capabilities put other 16 and
32-bit machines to shame.

President, Sam Tramiel also got into
the act. He anchored a 20 minute long multi-
screened audio/ video presentation that gave
viewers the first glimpse of Atari’s bold, new
Jaguar commercials. Since his presentation,
these spots have aired on the 15 top rated
prime time shows, such as Rosanne, The
Simpsons, 90210, and Star Trek.

Tramiel introduced the system in front
of four screens built into the stage. Surround-
ing him were giant black Jaguar display
boxes, sporting the Jaguar logo with its in-
timidating eyes peering out at impressed on-
lookers. In addition, two giant screens to his
left and right contrasted outdated 16 and 32-
bit graphics to the hyperrealistic animation
and video of the 64-bit faguar.

Tramiel said, "There is no other system
in Jaguar's class. Its 64-bit, architecture that in-
cludes five advanced processors allows Jaguar
players to experience polygon- based 3D
animation, breakthrough special effects, and
CD-quality sound that the other companies
can’t touch."

Atari Chairman of the Board Jack
Tramiel appeared at the evening launch as
well. He came to introduce the system with
his son and give his support. Tramiel Sr. ac-
quired Atari from Time Warner with a group
of other investors in 1984, - -

The Event surpassed expectations.
Members of the press, Atari retailers, and
other guests left convinced that the 64-bit
Jaguar is the most revolutionary system on
the market. People saw that Atari is on the
move and ushering in a new era in gaming,
Needless to say, the launch
proved that the other game
systems are like lost kit-
tens compared to the Jag.

23

Christmas Cheer at Pew York
Hospitals

In the spirit of the season, Atari visited
Beth Israel Hospital--birthplace of President
Sam Tramiel--and Mt. Sinai Hospital of New
York to meet terminally ill children and
donate two Jaguar systems and monitors.

There was no corporate presentation or
press during this visit, only veteran executives
getting down on the floor and pairing up with
kids to blow away the enemies in Cyber-
morph.

The focus of the visit was simple. It
was done for the kids, to offer them an excit-
ing activity they could enjoy. It gave Ataria
chance to make a gesture of kindness and
good will to the community in which Sam
Tramiel was born. Tramiel thought that the
visit was a great success because Atari made a
positive difference in the young patient’s day. -

Terry Valeski, Vice President of
Marketing said, "You could tell that it really
brightened up their day, that
made me feel really good
about the visit."




Atari filled each room in which the
Jaguar was played with a truck full of colored
balloons. In addition, they gave away black
Jaguar t-shirts and hats to each patient. The
decorations and giveaways generated a lot of

excitement and brightened up the atmosphere’

around the ward; however, the Jaguar system
itself was the focal point of attention.

As Cybermorph exploded onto the
screen, shoots from the young audience like,
"That’s Awesome!" "Killer!" and "Cool!" filled
the room. During the two visits to the hospi-
tals, waves of anxious kids came to play and
watch.

From Atari’s perspective, It was an in-
spiring experience because the kids were truly
energized and excited by the visit and early
Christmas presents. -

_ "It was heartwarming to see kids who
are seriously ill regain a sense of empower-
ment from playing and succeeding at the
games," said Terry Valeski. "I am very pleased
we could offer them something they can really
enjoy."
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Pewport Center Wall

As a part of Atari’s three day launch of
the Jaguar Interactive Multimedia System,
Atari sponsored a very successful promotional
event at the Newport Center Mall in New Jer-
sey City. 5,000 spectators stopped and enjoyed
the festivities.

Atari hired an M.C. to host the event
and invite shoppers to try out the 64-bit sys-
tem. The M.C. ran the affair from a large
stage covered with the black Jaguar logo.
From here, he encouraged bystanders to par-
ticipate in a Jaguar t-shirt giveaway and
Jaguar game contest. The M.C. was animated
and humorous and generated a great deal of
excitement and interest from curious on-
lookers. As a result, he was very successful in
inspiring people to join the festivities. :

' HOT 97 FM also
teamed up with Atari to

promote the event. They set up.a radio booth
next to the Jaguar stage and broadcasted live
from the affair. During commercial breaks the
D.]J. announced what they were doing and
gave a brief promotional message for the
Jaguar system.

Consequently, the Jaguar received
publicity at the mall as well as on the local air

waves. On the scene, the live music played a
major role in attracting busy shoppers. In
addition, the two professional voice talents
gave the event extra momentum and flair.

Atari felt the promotion was a great
success. It made the Jaguar visible to
thousands of holiday shoppers. Not only were
busy consumers given information about why
it is the most dominant game machine, but
they also got to experience it. Playing the new
titles allowed them to see for themselves why
its low price and superior features, such as its
enhanced speed, graphics, animation, video,
special effects, and sound, make it the best
system on the market.

The proof: a representative from Elec-
tronic Boutique, a
Jaguar retailer in
New York and San
Francisco, took a

number of early orders
for the system as startled
shoppers stepped off the stage
and tried to line up for another
ride. ’
President Sam Tramiel said, "The
event was designed to give consumers a
chance to experience the system. It was also a
way for Jaguar retailers to unite with future
Jaguar players."

Marketing Director Terry Valeski was
very impressed by the large turnout and con-
sumer participation. He added that similar
mall events would be used in the future to in-
crease consumer awareness during the
Jaguar’s national rollout.

"The Mall Launch was so successful
that were going to carry it all the way through
1994 throughout the U.S.," said Valeski. With
the introduction of the Atari Jaguar, a soft-
ware developer’s dream hard
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